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INTRODUCTION

Tourism has become one of the most rapidly developing
sectors of the global economy, contributing significantly to
economic growth, cultural exchange, and international
cooperation. As tourism expands, the need for effective
communication across languages and cultures becomes
increasingly important. In this context, the study of tourism
lexicon plays a crucial role in facilitating communication

between tourists, service providers, and local communities.

Russian and Uzbek languages represent different linguistic
families and cultural traditions. Russian belongs to the Slavic
language group, while Uzbek is a Turkic language. Despite
these differences, both languages have developed extensive
tourism-related vocabulary influenced by globalization,

technological advancement, and cultural interaction.

The aim of this article is to analyze the structure,
characteristics, and translation issues of tourism lexicon in
Russian and Uzbek languages.

Tourism lexicon can be systematically classified into several
semantic fields depending on the cdepa of usage. Such

Russian
intercultural communication, lexical analysis.

This article explores the linguistic and cultural features of tourism-related vocabulary
in the Russian and Uzbek languages. The study analyzes lexical units, semantic
structures, and translation challenges in the field of tourism. Special attention is given
to the role of cultural context, borrowing, and terminology standardization. The
research highlights similarities and differences between the two languages and
discusses the implications for translation and intercultural communication in tourism.

language, Uzbek language, terminology, translation,

classification helps to better understand the structure and
function of tourism-related vocabulary in both Russian and
Uzbek languages.

The main semantic groups include:
o Accommodation vocabulary

(hotel,
mehmonxona)

hostel, guesthouse - roctnHuua, otenb —

o Transportation vocabulary

(flight, train, ticket — 6unet, noe3g — chipta, poyezd)
. Catering and services

(restaurant, menu, service — pectopaH — restoran)

. Cultural and recreational activities
(museum, akckypcusi — muzey, sayohat)

Each group demonstrates specific linguistic patterns. For

example, accommodation vocabulary often includes

international borrowings, while cultural terms tend to reflect
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national traditions.
Phraseological Units and Fixed Expressions in Tourism

Another important aspect of tourism lexicon is the use of
phraseological units and fixed expressions. These expressions
are widely used in tourism communication and often carry
specific meanings that cannot be translated literally.

Examples include:

o English: “check-in desk”
. Russian: cToiika perucrpauum
o Uzbek: ro'yxatdan o'tish joyi

These expressions require functional translation rather than
word-for-word equivalents. In many cases, translators must
adapt the phrase to match the target language norms.

Phraseological units also reflect cultural practices. For
example, hospitality-related expressions differ significantly
between Russian and Uzbek cultures due to traditional values

and social norms.
Sociolinguistic Aspects of Tourism Vocabulary

Tourism lexicon is closely related to sociolinguistic factors such
as social status, politeness, and communication style. In
tourism communication, politeness strategies play an
important role in ensuring effective interaction between

service providers and tourists.

For example:
° Russian tends to use formal forms in customer service
o Uzbek language often emphasizes respect and

hospitality through specific expressions

These differences must be considered in translation and
communication. Misuse of sociolinguistic norms can lead to
misunderstandings or negative impressions.

The Influence of Globalization on Tourism Language

Globalization has significantly influenced tourism vocabulary in
both Russian and Uzbek languages. English, as a global lingua
franca, plays a dominant role in introducing new terms.

Examples include:

o booking — 6poHb / bron qilish
o check-in — perucrpaums / ro'yxatdan o'tish
o tour package — TypnakeT / tur paket

This process leads to lexical borrowing and hybridization.
However, excessive borrowing may also create challenges
related to language purity and standardization.

Therefore, linguists and policymakers often debate whether to
adopt foreign terms or create native equivalents.

Terminology Standardization Issues

One of the major problems in tourism lexicon is the lack of
standardized terminology. The same concept may be
expressed differently in various contexts, leading to confusion.

For instance:
o One term may have multiple translations
. Different regions may use different lexical variants

Standardization is essential for:

. improving translation accuracy
. ensuring consistency in professional communication
. enhancing international cooperation

In Uzbekistan, efforts are being made to develop unified
terminology systems, especially in tourism and service
industries.

Practical Implications for Translation and Teaching

The study of tourism lexicon has important practical

implications for both translation and language teaching.
For translation:

. Translators must consider context and cultural
meaning

o Functional equivalence is more important than literal
translation

o Terminology consistency must be maintained

For teaching:

o Tourism vocabulary should be taught in context

o Students should learn real-life communication
situations

o Digital tools and authentic materials should be used

In this regard, communicative and task-based approaches are
particularly effective in teaching tourism-related vocabulary.

The analysis of tourism lexicon in Russian and Uzbek
languages demonstrates that vocabulary development is
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influenced by multiple factors, including globalization, cultural
traditions, and technological
between these factors creates a dynamic and evolving lexical

progress. The interaction

system.

Effective communication in tourism requires not only linguistic
competence but also intercultural awareness. Therefore,
translators and language learners must develop the ability to
interpret meaning within cultural and situational contexts.

Future research should focus on digital communication in
tourism, the role of artificial intelligence in translation, and the
development of multilingual terminology databases.

LITERATURE REVIEW

The study of tourism vocabulary has attracted attention in
fields of
studies.

linguistics, particularly in the lexicology,

sociolinguistics, and translation Researchers
emphasize that tourism lexicon is dynamic and constantly
evolving due to the influence of globalization and digital

communication.

Previous studies have shown that tourism terminology often
includes borrowed words, especially from English, which
serves as a global lingua franca. This borrowing process
affects both Russian and Uzbek languages, leading to the
formation of hybrid lexical systems.

Characteristics of Tourism Lexicon

Tourism lexicon includes words and expressions related to
travel, accommodation, transportation, and cultural activities.
It has several distinctive features:

r

o Specialized vocabulary: Terms such as “itinerary,”
“check-in,” and “package tour”

. Borrowings: Many words are borrowed from English
o Context-dependence: Meaning varies depending
on situation

o Cultural specificity: Some terms reflect local traditions
For example:

. Russian: TypnakeT, 3KCKypcusl, roCTMHULUA

o Uzbek: sayohat, mehmonxona, yo'nalish

Comparative Analysis of Russian and Uzbek Tourism
Vocabulary

1. Lexical similarities

Both languages share similar concepts in tourism:

o Russian: rug — Uzbek: gid

o Russian: Typmnsm — Uzbek: turizm

These similarities are often due to international borrowings.
2. Lexical differences

Differences arise due to cultural and linguistic structures:

. Russian uses more compound forms
o Uzbek uses descriptive expressions
Example:

o Russian: MecTo pa3melleHus

. Uzbek: joylashish joyi

3. Borrowing and adaptation
English has a strong influence:

o Russian: pecenwH (reception)
o Uzbek: resepshn

However, adaptation varies depending on phonetics and
grammar.

Translation Challenges

Translating tourism lexicon involves several difficulties:
1. Lack of equivalence

Some terms do not have direct equivalents.

2. Cultural differences

Tourism concepts may differ across cultures.

3. Polysemy

Words may have multiple meanings.

4. Standardization issues

Different translations may exist for the same term.
Lexicon in Intercultural

Role of Tourism

Communication

Tourism vocabulary plays an important role in intercultural
communication. It helps:

. facilitate interaction between tourists and locals
o promote cultural understanding
o improve service quality
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In multilingual contexts, accurate translation is essential for
avoiding misunderstandings.

Digitalization and Tourism Vocabulary

Modern tourism is closely linked with digital technologies. New
terms appear due to:

o online booking systems
o digital platforms

o mobile applications
Examples:

o online check-in

. e-ticket

. virtual tour

These terms are widely used in both Russian and Uzbek
languages.

DISCUSSION

The analysis shows that tourism lexicon in Russian and Uzbek
languages reflects both global and local influences. While
globalization introduces new terms, local cultures shape their
meanings and usage.

The main challenge is achieving balance between
standardization and cultural adaptation. Translators and
language specialists must consider linguistic, cultural, and
contextual factors.

CONCLUSION

Tourism lexicon in Russian and Uzbek languages is a complex
and dynamic system influenced by globalization, cultural
interaction, and technological development. Understanding its
structure and characteristics is essential for effective
communication in tourism.

Improving translation quality requires the use of appropriate
strategies, including equivalence, adaptation, and contextual
analysis. Future research should focus on the standardization
of tourism terminology and the role of digital communication
in shaping new vocabulary.
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