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Abstract: This article explores the importance of 
communication in business. By analyzing recent 
studies, it illustrates how conversation between 
trader and customers or colleagues can improve 
business and encourage teamwork 
simultaneously income. The research emphasizes 
the role of communication in business to prepare 
students for their own business that they want to 
run in the future. The goal of exploring the 
importance of communication in business is to 
provide with information that can be useful for 
business. The article will also explain the types of 
communication and how to enhance these skills. 
We hope that with this information, you will 
improve your business and improve 
communication with colleagues. Moreover, we 
guarantee that you will not face the problems with 
communication in business by finding and making 
changes to your business through the information 
provided by us. 

INTRODUCTION

Business communication is one of the main roles to improve business. Over the decades, the 

communication in business has got better. This article examines the different types of conversation in 

business and how they affect success and  performance. There are a number of  techniques about how 

to improve the communication between trader and colleague or customer in business. The purpose of 

the research is to teach how to build strong relationship with customer or colleague with insights from 

my deep study on the topic. Our main goal is to share our experiences with other business systems. The 
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information which we got in our real business test was very effective and delighting outcome for our 

service. The question is: Is there anything that can improve our business?  

Literature Review  

Types of business communications  

There are majority types of communication such as leadership communication, internal 

communication, external communication and so on. All advanced companies use this type of 

communications. Not only companies, but also industries worldwide.  

Leadership communication  

• Effective leaders use communication to inspire and motivate their teams. It helps them to do not stop 

working in challenging times. Leaders should be approachable and open to dialogue to create a positive 

and motivating work environment. Moreover, it is compulsory for leaders to explain issue or something 

else clearly to their teammates.  

Internal communication  

• Clear and open communication is essential for teamwork and collaboration. It allows team members 

to share ideas, provide feedback, and work towards common objectives. And providing regular 

feedback is crucial for employee development and satisfaction.  

External Communication  

• Good communication with customers is the cornerstone of building trust and loyalty. Clear and 

persuasive communication is key to successful marketing and advertising campaigns. The all things will 

go smoothly, if you follow them.  

CONCLUSION  

Effective communication is on of the secrets of successful business. And, it is good to thrive in today’s 

competitive environment by improving communication skill. In short, by prioritizing clear, open, and 

respectful communication, businesses can build a strong foundation for growth and success.  

REFERENCES 



EUROPEAN INTERNATIONAL JOURNAL OF MULTIDISCIPLINARY RESEARCH  
AND MANAGEMENT STUDIES                                                                                                                                                                                                     ISSN: 2750-8587 

 

VOLUME04 ISSUE12                                                                                103 

1 Adhikary, S. (2019). Importance of Communication in Business. Economics Discussion. Available 

from https://www.economicsdiscussion.net/management/communication/importa nce-of-

communication-in-business/31477.  

2 Aresco, R. (2024). Importance of Business Communication: 9 Reasons Why. Erie Institute of 

Technology. Available from https://erieit.edu/importance-ofbusiness-communication/.  

3 Indeed . (2023). 5 Ways To Improve Your Communication in Business and Why  

4 It’s Important. Indeed Career Guide. Available from https://www.indeed.com/career-

advice/career-development/importance-ofbusiness-communication.  

5 Janet. (2020). Why Is Communication Important In Business - Broadly.com. Broadly, Partnering to 

grow local service businesses every day. Available from https://broadly.com/blog/communication-

important-business/.  

6 Martic, K. (2023). 11 Reasons Why Business Communication is Critical to Your  

7 Company’s Success. Haiilo. Available from https://haiilo.com/blog/business-communication-

success/. 6 Stapleton-Charles, N. (2023). Why Is Communication Important in Business? Weave. 

Available from https://www.getweave.com/why-is-communicationimportant-in-business/.  

8 Dinardi, G. (2019). What is Business Communication? Why Do You Need... Business VoIP, Customer 

Experience, Sales & Marketing Content - Nextiva Blog. Available from 

https://www.nextiva.com/blog/what-is-business-communication.html.  

9 Harris, L. (2024). Council Post: Cognitive Communication: Communicating To Maximize Excellence 

And Business Results. Forbes, 12 August. Available from 

https://www.forbes.com/councils/forbescoachescouncil/2022/01/05/cognitivecommunication-

communicating-to-maximize-excellence-and-business-results/.  

10 Malloy, Q. (2021). The Importance Of Business Communication - Definition, Types and Tips | 

CloudTalk. www.cloudtalk.io. Available from https://www.cloudtalk.io/blog/theimportance-of-

business-communication-definition-types-and-tips/.  

11 onlinemanipaleditorialteam. (2022). What is Business Communication, and why is it important? 

Online Manipal. Available from https://www.onlinemanipal.com/blogs/whatis-business-

communication. 

 


